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Why attend? GRAPE

CONVENTION

After a successful first edition in 2024 — which brought
together over 1,000 attendees and 60 sponsoring
companies — the Global Grape Convention returns in 2026
as a key platform for strategic reflection on the table
grape business. This comes at a time when the global market
exceeds USD 9 billion annually, and leading origins like Chile,
Peru, Mexico, and the United States compete for market share
through varietal innovation, quality, and efficiency.

This convention has become an essential milestone,
emerging in response to an industry undergoing major
transformation — driven by varietal renewal, changes in
retail, the impact of climate change, and shifting

consumer preferences. 08.12.26

It's a gathering designed to address these issues with a
forward-looking perspective, bringing together the industry’s
key players to spark meaningful conversations that help
shape the future of the grape business with a global
vision and a strong focus on value.
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Tickets 2026

Early bird USD 220
General ticket USD 240
\Pack of 10 tickets USD 2080 /

Early bird until february 28th, 2026

To purchase your ticket, send an email to
Cx entradas@yentzengroup.com )

o ¢ Global L S
Organized by  :&e: YENTZEN PEH < “Provid




Layout 2026
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Booth layout 2026
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Banco de Chile
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Benefits associated with sponsorship

08.12.26

Product / Sponsor

Exclusive Brunch
yed during

Zona Lounge
(Auspicio exclusivo)

IR PR BETS

e
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Cool Carriers

Showcase your
machine
Tkl A vt
banners and 1 branded
counter

Cloakroom(LED)

*Includes a 6x2.5 m LED
screen

g station
*PVC orchwcy and 4 totems
placed throughout the event

Badges

Welcome
Coffee Break

Morning
Coffee Break

Afternoon
Coffee Break

*Prices do not include Chilean VAT

Advertising banner on
Portalfruticola.com or
Freshfruitportal.com
(1 month)

Logo on welcome
totem and rok:hnlg
video during breaks

Video in the
stands area

All Access
Passes

Advertorial on

Logo on
Portalfruticola.com*

Passes to )
event website

Exhibition Area Video in plenary

USD56.000

UsD17.000

USD9.000

USD9.000
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e Benefits associated with sponsorship
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Advertising banner on Logo on welcome q s
All Access E h’?g?;es 'R Portalfruticola.com or Advertorial on Logo on N.ﬂgm and rotatin Video in the Video in plenary
Passes BT A Fresh{;unporml.com Portalfruticola.com* event website video during breaks stands area
mont

Product / Sponsor

Corporate keychain USD8.300

Alumiqum.tb’oﬂle USD8.300

wi

Car charger
(12v)

UsSD8.300

Card holder USD8.000

USD8.000

Phone case

desktop USD7.500

RESERVED USD7.500

Mouse Pad USD7.500

LED floor
*3x2 m LED screen

USD7.500

=
>

PVC Cloakroom

*6x2.5 m siretched PVC USD7.000

Desk Planner

Pad + Pencil W70

Notepad USD6.500

USD6.500

Branded Fleece
Neck Warmer UEaEe

Bandana USD6.500

Event mascot
*Customized band with the

sponsoring company’s
randing

*Prices do not include Chilean VAT AVAILABLE

. SOLD / RESERVED
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Benefits associated with sponsorship

08.12.26

Product / Sponsor ﬂ A'; :s‘s‘eesss Exhl’igis'?:rs‘ ':rea ?’EE!??E@%%EEE: oo ,A,:ﬁx:?:oif; on evel:fg‘: SN ire J;,}gf,d%?:é‘v 5‘15;22‘%5 ‘s"ig::;si:::: Video in plenary
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If you have any proposal or idea related to merchandising, we would
be glad to hear about it and help bring it to life. You can reach us at
events@yentzengroup.com

Advertising banner on Logo on welcome
All Access Passes to Portalfruticola.com or Advertorial on Logo on totem and rotatin,

Video in the

Price in ik
Product / Sponsor USD Passes Exhibition Area Fresh(f;unportha)l.com Portalfruticola.com* event website video during breaks stands area
mont|

Video in plenary

Corporate Stand

*Prices do not include Chilean VAT . ASTENEIE

. SOLD / RESERVED
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*Reference image
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Sponsors 2024

Platinum sponsors:

~~

|
Cool Carriers g””’

Agro B AGROSYSTEMS
My
>

FITOTECNDLDG\H

: i SUN&?
(=) jmuft G solplast (WoRrLD:

SUMMIT,

Media partner:

@ PorbalFruticola.com
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Gold sponsors: Silver sponsor:
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NORTH")AMERICAN

N, robinson ™ souTH PORT
@ FRESH Ilﬂ-ﬁhipping

Sponsoring companies:
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